
Chapter Eight:
Marketing

Recent changes in OSHA regulations require that personnel in health care or
other industries who could be exposed to air-borne bacterial or viral agents
must be fit-tested for respirators annually. You have decided to create a
program that will sell fit-testing services to local entitles to help them meet
these requirements. Read the following Definition of Plan from an actual MAPH
business plan, and then answer the following questions about developing a
marketing plan for this project: 

Who will be the end user of your service, and who will pay?

Who would be the targets of marketing?: list as many as you can.

What might be some primary messages you’d want to get to these markets
to sell your services?

What type of marketing products might be most effective for your
audience(s)?



 
 



 
 


